
Keep the 
promises 
we make.

That’s our business strategy.



At New York Life, we believe in old-fashioned concepts 
like common sense and preparing for a rainy day. We 
know that short-term gains are pointless if you can’t 
hold on to your progress over the long run. 

Responsibility 
comes first.

It’s how we’ve stayed true to our values and 

our policy owners for more than 170 years.



And we know that when we make 
a commitment to one of our 
clients, we plan to be here to see 
it through. That’s what we’ve 
been doing for decades—and 
that’s what we intend to be doing 

Being there for our 
policy owners when 
they need us most is 
at the heart of what 
we do.

for a long time to come. Our 
beliefs continue to serve us well 
— allowing us to come through 
turbulent economic times with 
rock-solid stability and a strong 
financial core.



Some companies 
change to stay relevant.  

We’re relevant because 
we’ve stayed the course.



We care 
about what 
we do.

We see life 
insurance 
and financial 
protection as 
essential to the 
well-being of 
every family. So 
our ultimate goal 
isn’t exceeding 
another sales 
quota, but helping 
our customers 
build a better 
future. We take 
that responsibility 
seriously, and it 
directs everything 
we do.

We work 
for our 
customers.

As a mutual 
company, we 
report only to our 
policy owners. 
This ensures that 
our interests are 
always aligned 
with those of our 
customers rather 
than with Wall 
Street.

We support 
our people.

Resources, 
training, and 
support are not 
just “nice to 
haves”—they’re 
essentials. We 
recruit and 
retain the best 
candidates 
because we 
support our 
agents and 
employees, giving 
them everything 
they need to build 
successful careers 
at New York Life. 

We stay 
financially 
sound.

We maintain a 
good financial 
position by taking 
smart risks only 
when they’re 
worth it, and 
balancing those 
risks with safer 
choices that 
provide stability.

How well are these 
four pillars working?

Our policy owners show us every day, by putting their trust 
in our products and our agents. As our Chairman and CEO, 
Ted Mathas, put it, “Our strong profits and success benefit 
our customers, and are the result of providing valuable long-
term guarantees. We live the values that New York Life has 
always embraced.” Sticking to our principles has served us 
well, and we intend to keep up the good work.

Four pillars ensure we’re strong 
enough to keep our promises:
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Our beliefs may seem 
old-fashioned, but they 
continue to serve our 
policy owners well.



Start by looking at what it’s made of. New York Life’s core 
values are financial strength, integrity, and humanity—and they 
drive everything that we do. We have a solid foundation, built 
on generations of hard work and smart, informed decisions.

But don’t just take our word for it. The four major rating 
agencies1 evaluate a company’s business profile, performance, 
balance sheets, and vulnerabilities. They consistently give New 
York Life the highest possible ratings currently awarded to any 
life insurer for financial strength.

How can you know whether 
a company is built to last? 

1  Individual Third-Party Ratings Reports as of August 11, 2015. 
A.M. Best: A++; Fitch: AAA (for financial strength); Moody’s: Aaa; Standard & Poor’s: AA+. 

While New York Life is well known for insurance and annuities, our 
investment expertise is quickly gaining ground, and becoming a key 
differentiator in the market. Much of our financial strength comes 
from the way we’ve managed our own investments. This expertise 
has not only helped our insurance business thrive, it’s the reason 
New York Life Investment Management and New York Life Investors 
have grown to be increasingly important parts of the company.

Recent years have seen tremendous growth in our investments 
business as a result of smart decisions and good timing. Market 
performance is something we should take advantage of—but 
always with the goal of strengthening and building our core.

Insurance and 
investments: 
two strengths, 
one focus.

Our investments 
business makes us 
a stronger mutual 
company. That’s good 
for our policy owners 
and for all of us who 
are committed to the 
benefits of mutuality.



Giving millions of 
people peace of mind—
it’s all in a day’s work. 
We pay out billions of dollars in benefits and dividends each year.2 
To most people, that adds up to a great deal of money—a show 
of financial strength on the part of New York Life. But we like to 
think of the individual people who receive that money. They call 
on us, and we are there to make good on our promise.

2  Policy owner benefits primarily include death claims paid to beneficiaries and annuity payments. 
It’s important to remember that dividends are not guaranteed. Some policies are participating, 
but are not expected to receive dividends.





We demand solid results from the investments that back our policies. It sounds 
obvious, but it’s essential to our work—part of what we focus on every day. It’s 
a major way that we provide added value and security to our policy owners. 
We do it by focusing on how we get those results, starting with a carefully 
grounded outlook on investing that’s guided by stringent rules.

To get the right results  
you need a few rules.

Stay diversified.
While we’re not immune to what goes 
on in the financial markets, it’s our 
policy to avoid oversized stakes in any 
single investment. Keeping our portfolio 
diversified helps to minimize the effects 
of any highs or lows in any particular 
sector or holding. 

Do our homework.
It would be faster—and easier—to pull 
general investment data from rating 
agencies. But ours is a unique business, 
with one-of-a-kind needs, so we believe 
it’s imperative to do our own research. 
We base our investment decisions on 
our own independent analysis—not on 
what others say.

Be aware of risk.
Many investments seem attractive on 
the surface, but when you dig deeper, 
some of them bring enormous risk—far 
more than we feel our policy owners 
should bear. That’s why our investment 
decisions focus on identifying and 
understanding the risks. If we don’t 
think the fundamentals are right, we 
won’t invest. 

Take the long view.
The long-term commitment we make 
to every policy owner demands a long-
term approach toward investing. Steady 
growth usually outlasts overnight gains.

Stay liquid.
Tying up money in ways that make 
it difficult to quickly access—and 
distribute—isn’t our idea of looking 
after our clients. We make sure we 
always have ample liquidity to meet 
our obligations under almost every 
conceivable scenario.

Lead, don’t follow.
When markets tumble or the latest 
soundbite sparks a buying frenzy, we 
don’t blindly follow the herd—we stay 
grounded, stick to our mission, and 
always invest with our policy owners 
clearly in mind.

Being prepared is in our DNA.
We continually stress-test our surplus and liquidity to make certain New York Life can ride 
out sharp moves in interest rates, stock market changes, or even disasters such as earthquakes 
and pandemics. Some might say we’re overly cautious—we say we’re simply being smart.



Mutuality: It makes  
all the difference.
You can’t invest in us on the stock market. We don’t have 
shareholders or the short-term mindset they bring. We answer 
only to our policy owners. That’s because we are a mutual life 
insurance company, and we plan to stay that way.

Three paths to  
mutual success.
There are three ways in which we can 
use surplus, each with distinct benefits 
that deliver value to current and future 
policy owners: 

•  Fuel the growth of the business

•  Save to enhance our financial strength

•  Pay dividends to participating 
permanent insurance policy owners

We believe the right mix of these 
three makes for a stronger company 
that more people will want to do 
business with.

What this means for 
dividends.
As a mutual company, we can share the 
success of all our business lines—not 
just our life insurance business—with 
our participating policy owners. So, 
while low interest rates would typically 
have a negative effect on dividends 
paid, our mutuality and the ability to 
share our profits from across both our 
insurance and investments businesses 
have helped us bring greater value to 
participating policy owners by helping 
to support dividends we pay. 

New York Life has been paying dividends 
every year for more than 160 years.3 

That’s a record we aim to keep.

With our healthy cash flow—and billions 
of dollars in surplus—we have no need 
to issue stock to raise capital. We also 
don’t want to expose our policy owners 
to the risks that going public brings. 
Some people may think that it’s an old-
fashioned way to run a business, but as 
more than 170 years of success prove, 
it makes a lot of sense. Markets often 
change course. By staying a mutual 
company, we are able to always keep the 
focus on policy owners and remain the 
strong, service-oriented company we 
have always been. 

Please note: While New York Life stands 
behind the guarantees provided by 
our whole life policies, this does not 
mean that our investment strategy is 
immune to fluctuations in the financial 
markets. There is no assurance that any 
investment strategy will be profitable or 
successful. 

How a mutual insurance 
company works.
As a mutual company, we are not 
publicly traded and therefore have no 
shareholders. Instead, customers who 
purchase certain participating products, 
such as whole life insurance, are entitled 
to vote for our board of directors and 
are eligible to share in any dividends that 
may be declared. These policy owners 
have the right to expect that our highest 
priority is safeguarding their interests. 
And as a mutual company, that’s exactly 
what it is.

3  It’s important to remember that dividends are 
not guaranteed.



We know we play an important role in the 
communities we serve. That’s why we 
established the New York Life Foundation, 
which has provided more than $165 
million in charitable contributions since 
its founding in 1979. Our employees, 
agents, and retirees get in on the action, 
volunteering their efforts alongside 
corporate contributions in their towns. 
Through a focus on nurturing children, 
the foundation supports programs that 
provide safe places to learn and grow, and 
helps kids cope with losing someone they 
love. It’s a service we can all believe in, tied 
directly to the mission of New York Life to 
work for the greater good.

We’re ready to
work for you…
Our agents are at the heart of everything 
we do. The quality of their training and 
their expertise continues to set New York 
Life apart as an industry leader. That same 
top-level expertise and dedication is at 
your service whenever you’re ready to talk.

…and that’s something
you can count on.
In 1929, a New York Life executive wrote 
that we must remember “to look at time 
not in years merely, but in decades; even 
generations.” Generations later, we 
continue to uphold that legacy—making 
sure we’ll be there for our clients, their 
children, and even their grandchildren.
Join us, and find out why New York Life is 
The Company You Keep®.

A “not just 
for profit” 
company.



New York Life Insurance Company

51 Madison Avenue  
New York, NY 10010

www.newyorklife.com
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